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The Essential Alfred Chandler Sep 22 2019 In four decades of scholarship, Alfred Chandler has established himself as the
acknowledged dean of business historians. Now available in paperback, this collection reveals the evolution of Chandler's
theory and the enormous contribution that he has made to the field. Included are sixteen essays, as well as the table of
contents and introductions to his three major books on business history: Strategy and Structure, The Visible Hand, and Scale
and Scope. McCraw provides a capsule intellectual biography of Chandler, as well an introduction to each essay.
THORSTEIN VEBLEN Ultimate Collection: 8 Books & 50+ Business Essays and Articles in Warfare and Economics Nov 24
2019 This carefully crafted ebook: “THORSTEIN VEBLEN Ultimate Collection: 8 Books & 50+ Business Essays and Articles in
Warfare and Economics” is formatted for your eReader with a functional and detailed table of contents. Thorstein Veblen
(1857-1929) was an American economist and sociologist. He is well known as a witty critic of capitalism. Contents: The Theory
of the Leisure Class The Theory of Business Enterprise The Instinct of Workmanship and the State of the Industrial Arts
Imperial Germany and the Industrial Revolution An Inquiry into the Nature of Peace and the Terms of Its Perpetuation The
Higher Learning in America The Vested Interests and the Common Man The Engineers and the Price System The Place of
Science in Modern Civilisation The Evolution of the Scientific Point of View Why Is Economics Not an Evolutionary Science?
The Preconceptions of Economic Science The Limitations of Marginal Utility Industrial and Pecuniary Employments On the
Nature of Capital Some Neglected Points in the Theory of Socialism The Socialist Economics of Karl Marx Panem et
Circenses B hm-Bawerk's Definition of Capital and the Source of Wages The Overproduction Fallacy The Price of Wheat
since 1867 Adolph Wagner's New Treatise The Food Supply and the Price of Wheat The Army of the Commonweal The
Economic Theory of Women's Dress The Instinct of Workmanship and the Irksomeness of Labor The Beginning of Ownership
The Barbarian Status of Women Mr. Cummings's Strictures on "The Theory of the Leisure Class" The Later Railway
Combinations Levasseur on Hand and Machine Labor The use of loan credit in modern business Credit and Prices Fisher's
Capital and Income The Industrial System and the Captains of Industry The Captains of Finance and the Engineers The
Opportunity if Japan The Japanese Lose Hopes for Germany On the General Principles of a Policy of Reconstruction The
Passing of National Frontiers Farm Labor for the Period of the War Bolshevism is a Menace to Whom? ….
Fundamental Theories of Business Communication Nov 17 2021 This book examines the major business communication
theories, delving into their relationships and practical applications. Many business communication studies lack a strong
theoretical grounding—a deficit that creates difficulties for researching business communication phenomena and building upon
previous studies. The book addresses this issue by cataloging and briefly describing the major business communication
theories, as well as giving a typology of these theories to better integrate them. This book provides value to business
communication researchers (who can use it to build upon and develop their work), experts in practice (who can apply it to
improve business communications), and academics (who can use it to enhance their instructional designs). It also offers
insights into new developments on the business communication theory horizon.
The Theory of Business Enterprises Sep 15 2021
Business Finance Feb 20 2022 Now in its 8th edition, Business Finance is an essential introduction to financial decision
making in businesses. Taking a user's perspective it explores the type of investments a business should make and how they
should be financed, and successfully blends the theoretical, analytical and practical aspects of finance and investment. This
new edition of Business Finance has a real-world flavour, exploring the theories surrounding financial decision making and
relating these theories to what happens in the real world. This book is for undergraduates in accounting and finance and for
those in finance and financial management courses. It is also appropriate for postgraduate students with an option in
accounting and finance and will be highly useful for professional accounting students.
Linear Optimization for Business Oct 04 2020 This book takes a unique approach to linear optimization by focusing on the

underlying principles and business applications of a topic more often taught from a mathematical and computational
perspective. By shifting the perspective away from heavy math, students learn how optimization can be used to drive decision
making in real world business settings. The book does not shy away from the theory underlying linear optimization but rather
focuses on ensuring students understand the logic without getting caught up in proving theorems. Plenty of examples,
applications and case studies are included to help bridge the gap between the theory and the way it plays out in practice. The
author has also included several Excel spreadsheets, showing worked-out models of linear optimization that have been used
to drive decisions ranging from configuring a police force to purchasing crude oil and media planning. How can the routes and
pricing structures of airlines be optimized? How much should be invested in the prevention and punishment of crimes? These
are everyday problems that can be solved using linear optimization, and this book shows students just how to do that. It will
prove a useful, math-free resource for all students of management science and operations research.
The Theory of Business Enterprise Aug 26 2022 Cover -- Half Title -- Title Page -- Copyright Page -- INTRODUCTION TO
THE TRANSACTION EDITION -- PREFACE -- Table of Contents -- I. Introductory -- II. The Machine Process -- III. Business
Enterprise -- IV. Business Principles -- V. The Use of Loan Credit -- VI. Modern Business Capital -- VII. The Theory of Modern
Welfare -- VIII. Business Principles in Law and Politics -- IX. The Cultural Incidence of the Machine Process -- X. The Natural
Decay of Business Enterprise
The Theory of Business Enterprise Jul 13 2021 Thorstein Veblen was once described by Fortune magazine as "America's
most brilliant and influential critic of modern business and the values of a business civilization," and his wisdom and often dry,
satiric wit continues to be obvious today. In The Theory of Business Enterprise, first published in 1904, he ravages corporate
malfeasance and the greed that was spurring the robber barons of his day. If it all sounds familiar a century later, it's a
testament to the timelessness of Veblen's criticisms of the corporate world, the wrongdoings of which today he would readily
recognize. Modern readers will appreciate this reintroduction to one of the great economic thinkers.American economist and
sociologist THORSTEIN BUNDE VEBLEN (1857-1929) was educated at Carleton College, Johns Hopkins University and Yale
University. He coined the phrase "conspicuous consumption." Among his most famous works are The Theory of the Leisure
Class (1899), Imperial Germany and the Industrial Revolution (1915), and The Higher Learning in America: A Memorandum
(1918).
Game Theory in Management Aug 14 2021 Architects and engineers can build models to test their ideas - why not
managers? Game theory can be used to evaluate rival technical approaches to solving managerial problems in order to
discover the most effective solutions. While the topic may seem complex, Game Theory in Management is a readable and fastpaced book; readers will come away with an entirely new perspective on the objectives, tactics, even purpose of management,
and ways of evaluating the selected strategies and decisions of those within the team, inside the macro organization, and
among competitors. Easily-employed tests for the validity and efficacy of management information systems are also
addressed, as are those environments where cartage schemes can be most effective, and where they are not. In the areas of
asset, project, and strategic management, Game Theory in Management is certain to become a game-changer.
Ethical Theory and Business Sep 27 2022 Covers professional standards, corporate responsibilities, self-regulation,
government regulation, consumer rights, working conditions, discrimination, advertising, and economic justice
Game Theory and Business Applications Feb 08 2021 In the last twenty-five years, game theory has been applied to a
growing number of practical problems: from antitrust analysis to monetary policy; from the design of auction institutions to the
structuring of incentives within firms; from patent races to dispute resolution. The purpose of Game Theory and Business
Applications is to expand these applications of game theory into a broad and meaningful view of the way business decisions
can be modelled and analyzed. The chapter contents embrace a wide variety of business functions - from accounting to
finance, to operations, to strategy, and to organizational design. In addition, specific application areas include numerous kinds
of market competition, bargaining, auctions and competitive bidding. All of these applications involve competitive decision
settings, specifically situations where a number of economic agents in pursuit of their respective self-interests take actions that
together affect all of their fortunes. In the language of game theory, players take actions consistent with the given `rules of the
game,' and these joint actions determine final outcomes and payoffs. As this volume demonstrates, game theory provides a
compelling guide for business strategy. The first section of this volume discusses game-theoretic applications in four functional
areas of business: finance, accounting, operations management and information systems, and organization design. The
second section considers competitive strategies in `imperfect' markets. Using cooperative and non-cooperative game-theoretic
approaches, these four chapters consider various topics: spatial competition, signaling of product quality, trust and cooperation
in ongoing relationships, strategic behavior in bargaining, and the `balance of power' between the firm and its buyers and
suppliers. The last section of the book deals in detail with auctions and competitive bidding institutions. The emphasis is on the
contributions of game theory to both auction theory and practice. Topics considered include optimal auctions, bidder collusion,
and the design of institutions for selling the radio spectrum and trading electrical power.
Stakeholder Theory and Organizational Ethics Mar 09 2021 Recent corporate scandals have brought attention to business
ethics, yet there are few books available that cover an important aspect of this topic. In this timely study of organizational
ethics and stakeholder theory - which holds that business is beholden not only to shareholders but also to customers,
employees, suppliers, management, and the community - Robert Phillips challenges the idea that the theory has no ""moral
underpinnings"" and suggests useful ways to define which groups are or are not legitimate stakeholders. This study is based
on the work of John Rawls, the most widely cited moral and political philosopher of the 20th century.
Game Theory for Business Apr 22 2022 Business executives, managers, and negotiators regularly interact in ways that
resemble a game of chess. Yet while game theory is the leading tool in academia for analyzing such interdependent choices,

its use in the business world has been limited by its perceived lack of practicality. Until now, that is. "Game Theory for
Business: A Primer in Strategic Gaming" outlines a straightforward, practical approach for using game theory. The book
demonstrates how Strategic Gaming has, can, and should be applied to help savvy strategists and negotiators shape and play
the game of business effectively.
This is Business Ethics Jul 01 2020 Take a seat in the boardroom. What will you decide? Corporations make difficult
decisions about the right thing to do every day, but as an organization made up of people with different perspectives and
values, how can a business behave ethically? This is Business Ethics offers a dynamic and engaging introduction to the study
of corporate morality. Offers real-world practical advice for navigating ethical dilemmas in business, developed and explained
through illustrative high-profile case studies like the Ford Pinto case, Enron, Walmart and British Petroleum. Explores how
ethical theory informs business policy and practice. Presents unresolved contemporary case studies for consideration, inviting
readers to participate in the decision-making and offer their own recommendations. The latest in the This is Philosophy series,
This is Business Ethics features supplemental online resources for instructors and students at www.thisisphilosophy.com.
An Alternative Approach to Family Business Mar 29 2020 This insightful and innovative book proposes a new theory of sociomaterial weaving for studying and understanding family business. It dissolves the family business into activities, constituted of
the sociality of human interactions and relations and interwoven with materials that extend in both a bodily-lived and spatial
existential sense. Building on hermeneutic phenomenology, Mona Ericson explores a new approach to the field, which shifts
focus away from entitized conceptions of family business contexts. Building on a 'being-in-the-world' understanding, the book
emphasizes human entwinement with activities in amongst materials. Chapters draw insights from research on the social and
the material, exploring the field through five unique stories that illustrate the intertwinement of family business activities and
materials associated with buildings and land. Taking a critical stance towards systems-oriented family business research,
Ericson weaves together the social and the material in association with narrative truth. An innovative and imaginative
exploration of an established field of study, this book is crucial reading for scholars, researchers and graduate students of
family business, opening up new ways of approaching the field in scholarly work. It will also benefit practitioners through
practical insights into the challenges family business owners face when establishing and managing business activities.
The Business Models Handbook Jun 19 2019 Benefit from a reliable collection of the most valuable business models,
including detailed coverage of each model, expertly explained theory, as well as case studies and supporting templates.
The Business of Giving Dec 06 2020 The Business of Givingdescribes the systems and processes philanthropists need to
adopt in order to achieve their goals. It provides a "toolkit" for philanthropic investment taking the reader through each stage of
their decision making. Its techniques are equally applicable to whatever investment vehicle is being utilized from traditional
grants to new products such as social bonds and impact investing. Unlike many texts on the subject, the tools and processes
described have been used and tested across hundreds of different programs and in making thousands of investment
decisions.
Doing Corporate Business in Russia May 31 2020 Acknowledgments -- Legal outline of business activity in Russia -- Concept
and types of corporate business entities in Russia RUSSIA -- Foundation of a corporate business entity -- Starting a corporate
business entity -- Legal aspects of the corporate governance and its role in business processes -- Contractual relations as a
basis of doing business in Russia -- Changes to corporate business entities while doing business -- Bankruptcy of a corporate
business entity -- Liquidation of a corporate business entity as a final step of doing business in Russia -- Appendix A. Judicial
system of the Russian Federation -- Appendix B. Decision of founder(s) to found a legal entity -- Appendix C. Form of decision
on state registration -- Appendix D. Form of entry sheet from the USRLE -- Appendix E. Notifying public authorities on starting
certain activities -- Appendix F. Notification form on starting certain business activities -- Appendix G. Description of essential
terms of contract by various legitimate expressions -- Appendix H. Example of typical structure of civil contract in Russia -Appendix I. Major transaction (deal) decision -- Appendix J. Means of securing performance of obligations -- Appendix K.
Consequences of reorganization -- Appendix L. Main steps of liquidation -- Index
Normative Theory and Business Ethics Jan 19 2022 Since its inception thirty years ago, business ethics has benefited from
the interdisciplinary contributions by management, political theory, sociology, and, of course, philosophy. This volume provides
an updated examination of the role that moral and political philosophy can play in addressing problems in business ethics. The
essays contained within its pages represent the work of new scholars and address a wide array of foundational issues such as
distributive justice within firms, human rights, ethical challenges of international business, the role of virtue in business
management, entrepreneurship and the relationship of markets and market actors with democratic institutions. In an important
sense, this collection traces where philosophy has been and where it is headed within business ethics. Each of the
contributions represent new work that, at once, strengthens the theoretical foundations of normative business ethics and
provides practical insight for non-philosophers working in the field.
Normative Theory and Business Ethics Jun 24 2022 This volume provides an updated examination of the role that moral and
political philosophy can play in addressing problems in business ethics. The essays contained within its pages represent the
work of new scholars and address a wide array of foundational issues such as distributive justice within firms, human rights,
ethical challenges of international business, the role of virtue in business management, entrepreneurship and the relationship
of markets and market actors with democratic institutions.
Austrian School Business Cycle Theory Aug 02 2020 An important analysis of business cycle theory, what causes economic
booms and busts and what options are available to combat them.
The Canoe Theory Jul 25 2022 "The Canoe Theory compares an organization and its members to a canoe and its crew. Like
canoes, businesses need every member to "paddle" together for greater success. Today, more than ever, employers and

employees feel disconnected from one another. The Canoe Theory provides solutions to difficult challenges business leaders
and employees alike face and details how to bridge the gap and "paddle" together. This short yet powerful book lays out the
seven simple principles of The Canoe Theory and how implementing them equals organizational success. Business leaders
from across the country from organizations such as The Irvine Company, DuPont, and Steelcase (just to name a few) practice
"The Canoe Theory." Evaluate your organizational needs, read this book, and turn your business or organization into a
dynamic force with The Canoe Theory!" -Amazon.com editorial review "The Canoe Theory captures the essence of the type of
corporate culture which produces best in class results. It is a must read for anyone in management."-Patricia Cochran, CFO of
VSP, the nation's largest specialized health plan for vision care, which has been listed on Fortune magazine's "100 best
companies to work for" list for the past six years. A fifteen-year corporate research study indicated a major disconnect between
management and employees in 87 percent of the organizations surveyed in the U.S. (1989-2004). The Canoe Theory helps
you bridge this gap and offers simple answers to complex issues in the corporate world.
Ethics in the Anthropology of Business Feb 26 2020 Ethics in business is a major topic both in the social sciences and in
business itself. Anthropologists, long attendant to the intersection of ethics and practice, are particularly well suited to offer vital
insights on the subject. This timely collection considers a range of ethical issues in business through the examination of
anthropologically informed theory and case examples. The meaning of ethical values, practices, and education are explored,
as well as practical ways of implementing them, while the specific ethical challenges of industries such as advertising, market
research, and design are considered. Contributions from anthropologists in business and academia promise a broad range of
perspectives and add to the growing discussion on the ways anthropologists study, work, teach, and engage in a variety of
industry settings. Engagingly written, Ethics in the Anthropology of Business will be of interest to a wide variety of audiences,
including practicing anthropologists, current and future business leaders, and scholars and students from a range of social
sciences.
Game Theory and Business Applications May 23 2022 Game theory has been applied to a growing list of practical problems,
from antitrust analysis to monetary policy; from the design of auction institutions to the structuring of incentives within firms;
from patent races to dispute resolution. The purpose of Game Theory and Business Applications is to show how game theory
can be used to model and analyze business decisions. The contents of this revised edition contain a wide variety of business
functions – from accounting to operations, from marketing to strategy to organizational design. In addition, specific application
areas include market competition, law and economics, bargaining and dispute resolution, and competitive bidding. All of these
applications involve competitive decision settings, specifically situations where a number of economic agents in pursuit of their
own self-interests and in accordance with the institutional “rules of the game” take actions that together affect all of their
fortunes. As this volume demonstrates, game theory provides a compelling guide for analyzing business decisions and
strategies.
Business cycle theory as a basis for economic policy Apr 29 2020 This book aims to start a debate on the relationship
between economic theory – and more precisely business cycle theory – and economic policy, emphasising the diversity of
views on economic policy which characterised older periods, in contrast to the homogeneity of the analysis and diagnosis
provided by current business cycles developments. Since the 1970s, economic theorists excluding any economic policy
interventions and favouring strictly supply-side economic policies have gained a growing influence. The development of
Equilibrium Business Cycles theories coincides with the collapse, at least in academic circles, of the Keynesian consensus
favouring stabilization policies. The alternative approach which emerged was based on an a priori hypothesis about the
stability of the economy – or at least on its remarkable ability to stabilize itself. The direct consequence of this approach is that
any stabilization objective for economic policy is not only misguided but also inefficient. There are many reasons why
Keynesian policies ceased to be dominant in theoretical circles, but the most helpful circumstances for the rapid propagation of
a new revolutionary theory is certainly the existence of an established orthodoxy, clearly inconsistent with the most salient
facts of reality. This book offers a sample of different theoretical approaches to business cycles, examining their respective
views on economic policy with the objective of understanding business cycles that have been lost, and identifying those views
which explain fluctuations and the way we conceive economic policy. This book was originally published as a special issue of
The European Journal of the History of Economic Thought.
Business as Mission Mar 21 2022 C. Neal Johnson offers the first comprehensive guide to business as mission (BAM) for
practitioners. He provides conceptual foundations for understanding BAM's unique place in global mission and prerequisites
for engaging in it. Then he offers practical resources for how to do BAM, including strategic planning and step-by-step
operational implementation.
The Theory of the Firm Apr 10 2021
The Theory of the Business (Harvard Business Review Classics) Oct 28 2022 Peter F. Drucker argues that what underlies the
current malaise of so many large and successful organizations worldwide is that their theory of the business no longer works.
The story is a familiar one: a company that was a superstar only yesterday finds itself stagnating and frustrated, in trouble and,
often, in a seemingly unmanageable crisis. The root cause of nearly every one of these crises is not that things are being done
poorly. It is not even that the wrong things are being done. Indeed, in most cases, the right things are being done--but
fruitlessly. What accounts for this apparent paradox? The assumptions on which the organization has been built and is being
run no longer fit reality. These are the assumptions that shape any organization's behavior, dictate its decisions about what to
do and what not to do, and define what an organization considers meaningful results. These assumptions are what Drucker
calls a company's theory of the business. The Harvard Business Review Classics series offers you the opportunity to make
seminal Harvard Business Review articles a part of your permanent management library. Each highly readable volume

contains a groundbreaking idea that continues to shape best practices and inspire countless managers around the world--and
will have a direct impact on you today and for years to come.
The Synergy of Business Theory and Practice Nov 05 2020 The lack of congruence between theory and practice in business
remains a widely discussed topic. This lack of synergy is quietly and elusively becoming the Achilles' heel of contemporary
scholarly business research and, by extension, of business in general. Focusing on the deviation of means and ends between
business theory and practice, this book comprises thirteen chapters, which present an array of theoretical and geographical
contexts, and aim to bring scholarly thinking and scientific analysis together with managerial rationale and practical
applications. Presenting valuable insights and demonstrating an equalised perception of the theorisation of practice, and
reversely, the practicality of theory, this innovative book signifies a new philosophy of scientific work and provides thoughtprovoking reading for scholars in a range of business sub-disciplines.
Business Management: Theory and Practice Oct 24 2019 Business management is the administration of a business that
comprises all aspects of supervising and directing business operations in accounting, finance, marketing and project
management. Business management also encompasses the organization and allocation of human and material resources,
and decision making to achieve common goals and objectivities. Strong and efficient management tools are required by
businesses to improve business performance and cope with changing markets. These include decision making tools, planning
tools, control tools, process tools, etc. Such tools are also vital for small and medium-sized businesses. They can have
different functionalities, such as tracking finances, connecting and networking, managing projects, managing social media and
marketing, etc. This book elucidates the concepts and innovative models around prospective developments with respect to
business management. Such selected concepts that redefine the theories and practices of business management have been
presented in this book. This book will serve as a reference to a broad spectrum of readers.
Ethical Theory and Business Dec 18 2021
Global Business Alliances Oct 16 2021 Through key insights and ideas, the possibilities and realities of corporate alliances
begin to emerge."--BOOK JACKET.
The Economics of Business Culture Jun 12 2021 Mark Casson demonstrates how the economic effects of cultureDSsocial
values such as honesty, dedication, and loyaltyDScan be analysed in a rigorous fashion. The author argues that gains from
technology in modern society can be offset by high costs stemming from the missing moral dimension whichhas implications
for economic competitiveness and for social and economic institutions. A strong culture reduces transaction costs and
enhances performanceDSthe success of an economy thus depends on the quality of its culture.
Ethics in Social Networking and Business 1 Aug 22 2019 This book, the first of two volumes dedicated to ethics in social
networking and business, presents the notions, theories and practical aspects related to ethics, morale and deontology in our
society. Through a series of discussions and examples on topics ranging from complexity to evolution theories, the author
provides an insight into why business ethics is essential for managing risks and uncertainties. The Ethics in Social Networking
and Business series is the result of a cross-integration of real experiences (from IBM, society and the Rotary Club),
transdisciplinary works in decision making, and advances at the boundaries of several scientific fields.
Corporate Citizenship, Contractarianism and Ethical Theory Jan 27 2020 This study provides a representation of the broad
spectrum of theoretical work on topics related to business ethics, with a particular focus on corporate citizenship. It considers
relations of business and society alongside social responsibility and moves on to examine the historical and systemic
foundations of business ethics, focusing on the concepts of social and ethical responsibilities. The contributors explore
established theories and concepts and their impact on moral behaviour. Together, the contributions offer varied philosophical
theories in approaches to business ethics. The book will be a valuable resource for academics and researchers with an
interest in the theoretical development of business ethics.
Clever as Serpents May 11 2021 Centuries ago Thomas Aquinas remarked that there can be no joy in life if there is no joy in
one's work. Drawing upon the seminal insights of Rene Girard, Clever as Serpents confronts this timeless issue of finding
peace in one's work and offers practical guidance on how people, acting together, can cultivate virtuous business. Clever as
Serpents provides ethical insight in business life, the job market, and office politics, revealing that business culture, while often
corrupt, can be transformed through the practice of asceticism. It suggests that instead of renouncing worldly comforts and
retreating to a monastery, business asceticism embraces and masters the discomforts of business life through disciplined and
unique approach to the rigors of the competitive marketplace. Clever as Serpents is divided into two parts - theory and
strategy. Chapters one through five deal with a unique approach to management theory and the behavior of financial markets.
It first examines the myths that hide the reality of the marketplace. Chapter two examines the myth of freedom; chapter three,
the myth of competition. With these myths exposed, chapters four and five examine the secret of the marketplace through the
theories of borrowed desire" and the management complex. Chapters six through ten deal with practical techniques for dealing
with the jungle of office politics. Chapter six relates the theory of "borrowed desire" to the dynamics of office gossip. Chapters
seven through nine offer practical tips on surviving office politics, becoming successful, and redeeming the marketplace
through ethical action. For the many people who experience the workplace as frustrating or unfair, struggle with office politics as well as the question of whether their workday lives have any religious significance or spiritual depth - this work provides
concrete suggestions for practicing an ethics of survival, of success, and of service. Jim Grote works in stewardship and
development for a Roman Catholic archdiocese. He has taught business ethics and philosophy at several colleges and
universities. Co-author ofTheology and Technology, he has written articles for the Catholic Worker, Church, Cistercian Studies
Quarterly, Cross Currents, and Spirituality Today. John McGeeney, an attorney for a financial services company, has worked
in securities law for a Fortune 500company, and for a large social service organization in New York City. "

Small Business Jan 07 2021 10. Small business research in Britain
Business-cycle Theory Jul 21 2019
From Management Theory to Business Sense Sep 03 2020
Rhetorical Theory and Praxis in the Business Communication Classroom Dec 26 2019 Rhetorical Theory and Praxis in the
Business Communication Classroom responds to a significant need in the emerging field of business communication as the
first collection of its type to establish a connection between rhetorical theory and practice in the business communication
classroom. The volume includes topics such as rhetorical grammar, genre awareness in business communication theory, the
role of big data in message strategy, social media and memory, and the connection between rhetorical theory and
entrepreneurship. These essays provide the business communication scholar, practitioner, and program administrator insight
into the rhetorical considerations of the business communication landscape.
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